
Choose your test 
variable...

Set your samples of 
mailing list...

Design Template

Price

From

Subject

the best variable, you just have to 

"One click" rollout

CHOOSE TEST READ REACT

Offer A

Offer B

Choisissez votre variable 
de test

Déterminez vos 
échantillons de 
cible

Composition HTML

Prix

Expéditeur

Après analyse des résultats et choix 
de la meilleure variable, déroulez 
votre Campagne en un seul clic

CHOISIR TESTER ANALYSER RÉAGIR

Offre A

Offre B

20 €

Wählen Sie Ihre 
Testvariable aus…

Erzeugen Sie eine 
Zufallsstichprobe 
Ihrer Mailingliste…

Newsletter Design

Angebot

Absendername

Betreffzeile

Nach der Ergebnisanalyse können Sie 
die erfolgreichste Variante auswählen 
und mit nur einem Klick an Ihre 
Mailingliste aussenden!

"1 Klick" Kampagnenversand

Angebot A

Angebot B

20 €

19,90 €

Stop guessing what will work and 
what won’t work in your e-mail 
marketing campaigns. Instead 
of holding endless marketing 
meetings to decide on subject 

lines, template design or pricing,  
step up to split testing to boost 
your campaign response, sales 
and profitability with measurable 
scientific methodology.

Choose your test 
variable...

Set your samples of 
mailing list...

Design Template

Price

From

Subject

After analysing result and choosing 
the best variable, you just have to 
rollout your wining campaign !

"One click" rollout

CHOOSE TEST READ REACT

Offer A

Offer B

20 $

19,90 $

Choisissez votre variable 
de test

Déterminez vos 
échantillons de 
cible

Composition HTML

Prix

Expéditeur

Objet

Après analyse des résultats et choix 
de la meilleure variable, déroulez 
votre Campagne en un seul clic

Dérouler en "un clic"

CHOISIR TESTER ANALYSER RÉAGIR

Offre A

Offre B

20 €

19,90 €

Wählen Sie Ihre 
Testvariable aus…

Erzeugen Sie eine 
Zufallsstichprobe 
Ihrer Mailingliste…

Newsletter Design

Angebot

Absendername

Betreffzeile

Nach der Ergebnisanalyse können Sie 
die erfolgreichste Variante auswählen 
und mit nur einem Klick an Ihre 
Mailingliste aussenden!

"1 Klick" Kampagnenversand

AUSWÄHLEN TESTEN  AUSWERTEN  HANDELN

Angebot A

Angebot B

20 €

19,90 €

> Identify key elements for success within your target groups 

> Watch how your customer react to each offer

> Simplicity in analysis and rollout deployment 

> Improved performance and return on investment for campaigns

DAY
1

DAY
3

DAY
10

Launch a 
series of 
best offers 
over 6 
weeks

Personalised 
Welcome 
Message Upon 
Registration

Reminder with discount

Custom reminder with discount

Personalised cross sell offer

click only

buy

TAG
1

TAG
3

TAG
10

Aktuelle 
Top-
Angebote

Personalisierter 
Willkommens-
gruß an 
Neukunden

Erinnerung mit Kaufvorteil

Kundenspezifisches Vorteilsangebot

Personalisiertes cross selling Angebot

nur geöffnet

nur geklickt

gekauft

JOUR
1

JOUR
3

JOUR
10

Envoi des 
meilleures 
offres

À l'inscription, 
message de 
bienvenue 
Personnalisé

Rappel avec réduction

Rappel client avec réduction

Offre "cross sell" personnalisée

ouvert

lien cliqué

achat

Benefit: Rapid, Simple to Design, Inexpensive to Produce, Easy to understand results. 
 allows you to test two campaigns against each other in real-time. 

It is important to only change one variable between the two versions. The Split Testing Module simplifies the 
setup, administration, analysis and roll out of your split tests. Using our control panel, you will be able to 
configure and begin your tests in as little as 10 minutes, and be viewing real time results almost as quickly.

With The Split Run Test Module, send the 
optimal message in just a few clicks:

The DWA Campaign Manager
SplitRun Test Module

Marketing Return
Testing & Optimization To Improve Your E-Mail 

$20

$19.90

list segment and roll out your winning offers with a couple of click s.

The DWA Campaign Manager Helps Marketers Improve Response Rates.

The DWA Campaign Manager Split Testing tool will enable you to test variables to a random sample of your

rollout your winning campaign !

After analyzing results and choosing 

A / B testing with the DWA Campaign Manager

> O 



“Test, Read and React” Methodology Built into the Software

testing to marketers with minimal effort and IT skills. your campaign response, sales and profitability.

Message Subject 
Line

DAY
1

DAY
3

DAY
10

Launch a Personalised 

Reminder with discountopen only

click only

TAG
1

TAG
3

TAG
10

Aktuelle 
Top-
Angebote

Personalisierter 
Willkommens-
gruß an 
Neukunden

Erinnerung mit Kaufvorteil

Kundenspezifisches Vorteilsangebot

Personalisiertes cross selling Angebot

nur geöffnet

nur geklickt

gekauft

Envoi des 
meilleures 
offres

À l'inscription, 
message de 
bienvenue 
Personnalisé

Rappel avec réduction

Rappel client avec réduction

Offre "cross sell" personnalisée

ouvert

lien cliqué

achat
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The sender name is the first thing that your target will read before 
deciding to read the subject line and open (or delete) your campaign. The 
sender name should come from a trustworthy and reliable source (you 

and your brand). Test different sender names and formats in order to optimise 
open rates.

The subject line should give your target a compelling reason to open your 
e-mail message. Whether it contains a personalised message or a special 
offer, it is an element that should be pre-tested prior to roll-out.

The body copy should lead your target to act now. There are many tactics 
and methods to reach your marketing goals. Only through split testing 
can you constantly improve your results to reach the optimal formula for 

your particular customers or subscribers.

work.

Some audiences respond better to direct and factual copy whereas 
others will prefer a longer story before responding to the call to action. 
Test different copy styles and tones on various list segments to build a 

successful copy formula.

Sender Name 

DAY
1
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3

DAY
10

Launch a 
series of 
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over 6 
weeks

Personalised 
Welcome 
Message Upon 
Registration

Reminder with discount

Custom reminder with discount

Personalised cross sell offer

open only

click only

buy
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1
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3
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10
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gruß an 
Neukunden
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Kundenspezifisches Vorteilsangebot

Personalisiertes cross selling Angebot

nur geöffnet

nur geklickt

gekauft

JOUR
1

JOUR
3

JOUR
10

1

Automatically and Dramatically Improve 
Your E-Mail Campaign Response Rates

Message Content

best offers 
over 6 
weeks

Message Upon 
Registration

Personalised cross sell offerbuy
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Creative
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Copy

DAY
1

DAY
3

DAY
10

Launch a 
series of 
best offers 
over 6 
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You can build & store a library of creative templates in the DWA Campaign
Manager and test different variances to constantly improve your 

The DWA Campaign Manager is the best software � Split Testing takes the guesswork –and risk out of e-mail 
for e-mail marketing that brings the power of split marketing and provides a sure, empirical method to boost 

Boynton Beach, FL 33426

Direct Web Advertising
1375 Gateway Boulevard

p 561.649.1535
f 561.733.0350


